WHOLESALE

Food &Drink N EWS
Wholesale UK
THE VOICE OF UK WHOLESALE

WHOLESALE
== NEWS

N E\AJ

WATERM

& STRAWBERRY[COOLER

m-mn

1) FOODSERVICE ‘ FACT FINDING IN INDIA WINE IN PROFILE ‘ 2 d

'WHOLESALE

2026 E=3

Food &Drink
< ) MEDIA Wholesale UK



Food & Drink
Wholesale UK

Drive your sales
in WHOLESALE

s the official
magazine of Food
and Drink Wholesale
UK (FWD), Wholesale News is
the voice of UK wholesale; the
authoritative, trusted and
preferred source of essential
information, updates and insight for everyone
working in and alongside wholesale.

Wholesale News' expert team works closely with
the UK's leading brands to bring your messages to
life in a way that resonates with the thousands of
key influencers in the channel. By partnering with
brands to tell their stories, we help you to stand
out, engage your target audience and, critically,
deliver sales.

When it comes to delivering your products into the
hands of shoppers, the journey begins in the depot.
As genuine experts in the sector, we work closely
with wholesalers and trade and brand marketing
teams to create marketing and communications
campaigns that deliver real results.

From bespoke campaigns to a range of ready-to-go
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Wholesale News is produced by The Bright Media Agency
Limited, The Stables, Dovecote Court, Potters Marston,
Leicestershire LE9 3JR

Tel: 0116 296 0200 www.thebrightmediaagency.com
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We turn the spog
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THE VOICE OF UK WHOLESALE

Member of the
qbc Audit Bureau
of Circulations

Average circulation 3,687 per
issue, July 2023 to June 2024

Future

TN

print and digital content options, Wholesale
News is the destination magazine for all
suppliers and service providers who are serious
about building lasting business relationships in
the wholesale channel.

Find out how we deliver solutions with the wow
factor, just get in touch with me or my team.

STEPHENIE SHAW Editor-in-Chief, Wholesale News
stephenie@thebrightmediaagency.com

GET INTOUCH

EDITORIAL ENQUIRIES:
wn@thebrightmediaagency.com

ADVERTISING AND PAID-FOR
CONTENT ENQUIRIES:

patsy@thebrightmediaagency.com
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FOUR WAYS TO WIN WITH WHOLESALE NEWS

Showcase your brand strengths
and drive purchase with
aadvertising that people notice
and act on

Demonstrate your expertise with
compelling thought-leadership
content that builds profitable
relationships that last

Maximise the power of your
networking activities and
connect with the people who can
make decisions and take action

THE EASIEST WAY TO WIN

More than key decision
makers turn to Wholesale News in print every
issue to find out the brands and service providers
that will support their business to make money,
save money or improve efficiencies.

Add to that an average of 4 » 2 OO

online users of the Wholesale News website who
rely on it to stay in touch with the latest industry
developments and to connect directly with
suppliers and business providers, delivering an
endless flow of leads to our clients.

With more than than 10 y OOO

followers on LinkedIn, we have the largest
following of the sector’s trade press. With such
active reader engagement, our content enables
our readers and supporters to stay ahead of
their competition.

Highlight your commitment to the
wholesale channel by working
with the official magazine of FWD,
where all profit is reinvested back
into wholesale.

CASH INONTHE

Big Night In
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DRIVES BRAND AWARENESS

Wholesale UK
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We put your brands, your voice and your
key messages right in front of the channel’s
decision makers.

One of the UK’s leading brands Tropicana
reformatted its bestselling chilled juice
range to become ambient in order to remove
obstacles to purchase. To ensure wholesalers
were aware, the brand worked with Wholesale
News to communicate this change through a
series of advertising, interviews, features and
Q&As, and in-depot videography.
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orange squeezy

Stocking the UK's most trusted frutjuice brand has lever been e
"8 the UK's most trusted fruit juice brand has never be asier

WANT TO SHARE YOUR BRANDS WITH THE CHANNEL? GET IN TOUCH NOW
patsy@thebrightmediaagency.com
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DRIVES BRAND AWARENESS

ver the last few years, we have

been using adverts and editorial in
Wholesale News to help us to share our
products and plans across the wholesale
channel and see it as a critical part of our
communication plan to this extremely
important sector of the UK market.

We find it particularly useful to be

involved in the special
feature editions as
this brings together
a lot of views on
specific topics and we
feel this really helps
wholesalers to make
educated decisions.”
Andy Brown,
Director, Envis Snacks
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LET'S OPEN UP ABOUT MENTAL WELLBEING.
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We book media across the trade for
some of the biggest brands on the
globe, and as such, are trusted to analyse
and recommend only the best performing
spots. We have worked with Wholesale News
for many years, and value the team as a
truly collaborative media partner.

They are true experts in the field,
showcasing passion and they always over-
deliver on projects. They have an extensive
industry black book and are always
open to coaching our team on industry
developments, as well as introducing us and
our clients to brilliant depots for activation.

The team is always suggesting new ways
to optimise our campaigns and consistently
deliver high-quality content, in particular,
dynamic in-situ videos that are showcased
widely on the WN website, as well as shared
by clients to motivate internally and to
support customer conversations.”

Frankie Mercieca,
PR Director, Mercieca

WANT TO SHARE YOUR BRANDS WITH THE CHANNEL? GET IN TOUCH NOW

patsy@thebrightmediaagency.com
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BUILDS SUCCESSFUL PARTNERSHIPS

We help you cut through the noise
and help your brands to connect with
wholesalers and their customers.

Working with Wholesale News,
Nestlé has shared essential industry
expertise, category insights and the
latest consumer trends, all expertly told
through a wholesale lens, to share the
latest new product launches and brand
developments with a wholesale audience
to inform their decision making.
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ur collaboration with FWD and Wholesale

News has been instrumental in effectively
communicating our plans and campaigns to
the wider wholesale network. Through their
support, we have successfully shared key
information that aligns with our strategic
objectives for Nestlé Coffee.

The seamless integration of our initiatives
within the network has not only enhanced
visibility but also fostered engagement among
stakeholders. Working with the Wholesale News
team has been a pleasure, they bring a wealth
of knowledge and experience that significantly
enriches our projects and their
commitment to building strong
relationships has fostered a
collaborative environment
where ideas can flourish.

We have created a robust
partnership that continues
to drive our success in the

market and further elevate
the Nestlé Coffee brand.”
Nestlé
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BRINGS PRODUCTS TO LIFE = Lo ey
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Nothing beats being able to showcase your P e e e core and
support for, and investment in, the wholesale
channel than showing it in action. Our in-depot
activations are best in class, helping you to get
even closer to your wholesale partners and
use their powerful testimony, and that of their
customers, to raise brand awareness

and visibility.

Our expert team of journalists, photographers
and videographers deliver industry-leading
content, in print and online, that not only brings
your brand to life, but communicates your
key messages to meet your sales objectives,
providing you with attention-grabbing collateral

e were absolutely delighted by how
Wholesale News captured the high energy

that actively supports your business growth. and fantastic retailer engagement from the day;
Earlier this year Prime, the smash-hit soft the feature and the video have been invaluable,
drink of 2024, repositioned its core range from enabling us to showcase our new core range and
energy to hydration. To spread the word, Prime drive sales uplift across the wholesale and the
took its hydration range on a tour of wholesale convenience channel. We've had some amazing

depots, and utilised Wholesale News to share its feedback S0 far"

messaging with the channel. Prime

Wholesale News captured the Prime team
in action, highlighting the benefits of the new
range, sharing sales insight and harnessing
feedback from wholesalers and retailers
about the huge sales opportunity offered by
the new range.
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HOW WE WORK WITH FWD PARTNERS AND MEMBER:

To add even more value, we have created a

range of marketing packages that are exclusive

to FWD members and partners that allow you
to utilise all of the marketing platforms that
FWD and Wholesale News can offer.

We will work with you to create a strategic
plan that means that you maximise visibility
across the wholesale sector at key moments
throughout the year that align with your brand
plans and key periods of activity.
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TOPTIP
Signpost the season
early and make

customers aware
through social media
and creating seasonal
spaces, along with
Easter-focused sections
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It's fantastic to see so

‘many of our wholesale
partners getting behind this
Initiative to tackle hunger
across the UK this Christmas”
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FEATURES AND DEADLINES 2026
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COPY SUBMISSION | AD ARTWORK
m LAND DATE FEATURES DEADLINE DEADLINE

Soft drinks and waters
MARCH 26 Feb Tobacco, vapes and nicotine products 19 Jan 12 Feb
Healthy lifestyles
Functional drinks
APRIL 26 March Beers, wines, spirits, RTDs and ciders 16 Feb 12 March
Buying group feature
Confectionery, chocolate and mints
MAY 30 April Foodservice overview 19 March 16 April
Summer occasions and trends
Grocery top-up
JUNE 28 May Crisps, nuts and snacking 17 April 14 May
Improve efficiency: technology, Al and communications
Back to school/uni
JuLy 25 June Biscuits, cakes and treats 15 May 11 June
Improve efficiencies: logistics, fleet and warehouse
Halloween
AUGUST 30 July Autumn opportunities including Diwali and Big Night In 22 June 16 July
FWDLive! summary
Power of PMPs, pricing and promotions
SEPTEMBER 27 Aug Meal occasions 20 July 13 Aug
Christmas planning (foodservice)
Festive food and drink
OCTOBER 24 Sept Beers, wines, ciders, spirits and RTDs 17 Aug 10 Sep
Improve efficiencies: how can service providers help?
Vegan, plant-based and healthy options
NOVEMBER 29 Oct Distributors 21 Sep 15 Oct
Over the counter meds and personal care
Soft drinks, water and low-and-no options
DECEMBER 26 Nov Key occasions for 2026 19 Oct 12 Nov
Brand reflections and products of the year

CONTACT DETAILS

FOR MORE INFORMATION

ON ADVERTISING AND
SPONSORED CONTENT

IN WHOLESALE NEWS,
PLEASE CONTACT:

PATSY KELLY

07514 623564

patsy@
thebrightmediaagency.com

FOR MORE INFORMATION ON
EDITORIAL IN WHOLESALE
NEWS, PLEASE SPEAK TO:
STEPHENIE SHAW

07947 924085
stephenie@
thebrightmediaagency.com

FOR FWD PARTNERS AND
MEMBERS, PLEASE CONTACT:
MIKE BAILLIE

07379 829953
mike@fwd-uk.com
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DISPLAY ADVERTISING RATES

FULL COLOUR 1ISSUE 4 ISSUES 6 ISSUES 10 ISSUES
FRONT COVER £4,000 £4,000 £4,000 £4,000
OUTSIDE BACK COVER £2,450 £2,310 £2,145 £1,925
INSIDE FRONT COVER £2,200 £2,100 £1,955 £1,760
DOUBLE PAGE SPREAD £3,300 £3,150 £2,915 £2,640
FULL PAGE £1,925 £1,850 £1,732 £1,570
HALF PAGE £1,320 £1,265 £1,155 £1,020

Get in touch if you would like to discuss loose and
bound inserts, bellybands, spreadmarkers, false
covers and other specific advertising treatments.

DEPOT
LIVE
ACTIVATION
FROM

£6,600

PLUS VAT

Prices above are per advertisement
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TECHNICAL SPECIFICATIONS FOR PRINT

ALLAD MEASUREMENTS AREWIDTH
BY HEIGHT AND SHOULD BE SUPPLIED
AS HI-RES PDFs WITH 5SMM BLEED

Ml Front page
210 x 197mm plus bleed
B Full single page
210 x 297mm plus bleed
M Half single page
Horizontal 210 x 142mm plus bleed
Vertical 102 x 297mm plus bleed
Ml Third single page
186 x 76mm plus bleed
Hl Double page spread
420 x 297mm plus bleed

Bl Keep all critical information and logos
10mm from the page trim

H Artwork should be supplied
as CMYK only

H Image resolution should be an effective
PPI of 300 minimum

Hl Artwork to be sent to production@

\ thebrightmediaagency.com

UNSAFE AREA FOR TYPE WITHIN PAGE

- KEEP ALL CRITICAL COPY AND LOGOS

WITHIN 190MM X 277MM AREA

PLEASE NOTE: To ensure your advert is reproduced as
accurately as possible the artwork MUST be supplied in

CMYK. CONTACT DETAILS

If artwork received includes RGB or spot colours, we will
convert to CMYK in Adobe Photoshop. This will provide a FOR MORE INFORMATION ON
high-quality advert but text and vector graphics will inevitably ADVERTISING AND SPONSORED
lose sharpness to a degree. We also cannot guarantee CONTENT IN WHOLESALE NEWS,
colour integrity with regard to spot colour conversion. PLEASE CONTACT:

We will allow a certain amount of tolerance with regard to PATSY KELLY
image resolution but if we feel that quality is compromised 07514 623564
we will ask for the ad to be resupplied. patsy@thebrightmediaagency.com
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RATES AND TECHNICAL SPECIFICATIONS FOR ONLINE ADS

ALL ADS SHOULD BE SUPPLIED — —
AS 150 PPI JPGS Ads can also be supplied as GIFS
TOP HOMEPAGE LEADERBOARD £440
H Top homepage leaderboard (at the top, just SIDE WIDGET PANEL £275
below the menu bar) 728px width by 90px depth SPLASH PAGE £770
B Leaderboard beneath top story
WEBSITE TAKEOVER £1,320
on homepage
728px width by 90px depth WEEKLY E-NEWSLETTER BANNER £220"
B Side Widget panel on homepage *Price per weekly e-newsletter ad insertion

and every news page (right-hand side,
above “subscribe now” panel)

330px width by 255px depth

Splash page

768px by 768 px, maximum

Advertising banner in the weekly
Wholesale News e-newsletter
600px width by 75px height

CONTACT DETAILS

FOR MORE INFORMATION

ON ONLINE ADVERTISING IN
WHOLESALE NEWS, CONTACT:
PATSY KELLY

07514 623564

patsy@
thebrightmediaagency.com
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Interpretation

Definitions:

Bright Media: The Bright Media Agency

Limited incorporated and registered in

England with company number 09185239

whose registered office is at The Stables,

Dovecote Court, Potters Marston,

Leicestershire LE9 3]R.

Client: the person, firm or company that

places an Order for Services with Bright

Media. .
Customer Materials: any and all materials, 2.1
documents, records, research, photography,
logos, designs, or other property (includingall 2.2
Intellectual Property rights therein) belonging
to the Client, which are provided to Bright
Media by or on behalf of the Client.
Contract: the contract between the Client
and Bright Media for the supply of the
Services in accordance with the Order and
these terms and conditions.
Deliverables: all copy, layouts, artwork,
storyboards, presentations, drawings,
documents, charts, graphics, photographs,
films and/or other materials created or 23
produced by or on behalf of Bright Media for
the Client in the course of providing the
Services, on any media.
Fees: the fees for the Services as agreed in the
Order.
Intellectual Property Rights: patents, rights
to inventions, copyright and related rights,
trade marks, business names and domain
names, rights in get-up goodwill and the right
to sue for passing off, rights in designs,
database rights, rights to use and all other
intellectual property rights, in each case
whether registered or unregistered and
including all applications and rights to apply
for and be granted, renewals or extensions of,
and rights to claim priority from, such rights
and all similar or equivalent rights or forms of
protection which subsist or will subsist now
or in the future in any part of the world.
Order: the Client’s order for the Services as
set out in the Client’s written acceptance of
Bright Media’s quotation or the Client’s

3.1

32

33

purchase order form.

Services: the advertising services to be
provided by Bright Media to the Client as set
out in the Order.

Third-Party Fees: fees payable by Bright

N
) MEDIA

Media to third parties relating to the
provision of the Services which are not
included in the Fees.

VAT: value added tax chargeable under the
Value Added Tax Act 1994.

A reference to a statute or statutory provision

is a reference to it as amended, extended or

re-enacted from time to time.

A reference to writing or written includes

fax and email.

Advertising Services

Bright Media shall supply the Services to the

Client in accordance with the Contract.

In supplying the Services, Bright Media shall:
(a) perform the Services with reasonable care
and skill;

(b) ensure that the Deliverables, and all goods,
materials, standards and techniques used in
providing the Services are of satisfactory
quality and are fit for purpose;

(c) take reasonable care of all Customer
Materials in its possession and make them
available for collection by the Client on
reasonable notice and request.

The Client accepts that Bright Media will not

be liable if it is not able to perform the

Services or publish any advert as part of the

Services in the exact position, edition or time

agreed in the Order. For the avoidance of

doubt, time for performance of the Services
shall not be of the essence.

The Contract and duration of the Contract

An order for Services placed by the Client

constitutes an offer to purchase the Services

in accordance with these terms and
conditions. The Client’s order shall only be
deemed to be accepted when Bright Media
issues written acceptance of the Order or

Bright Media performs the Services at which

point the Contract shall come into existence.

For the avoidance of doubt, a quotation

given by Bright Media shall not constitute an

offer to supply Services.

The Contract shall continue, unless

terminated earlier in accordance with these

terms, until the Services have been
completed.

Amendments to Services

The Client may request, and Bright Media

may recommend, a change to the Services (a

Change) in writing at any time before

publication of an advert or before the

Wholesale News is produced by The Bright Media Agency Limited

The Stables, Dovecote Court, Potters Marston, Leicestershire LE9 3JR
Tel: 0116 296 0200 www.thebrightmediaagency.com
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(a)

(b)

()

(d)

Services have been completed. Bright Media
will inform the Client of any effect on the
Fees as a result of the Change. If the Change
is accepted by both parties, full details of the
Change shall be agreed in writing and signed
by both parties.

Client Obligations

The Client shall co-operate with Bright
Media and shall provide to Bright Media, at
Bright Media’s request, such information
concerning the Client and the Client’s
requirements in respect of the Services as is
reasonably necessary to enable Bright Media
to perform the Services.

It is the Client’s sole responsibility to ensure
that the details of the Order and all
information provided to Bright Media are
accurate and complete in all material
respects.

The Client shall ensure that all Customer
Materials requested or required by Bright
Media for the provision of the Services are
provided within any deadlines
communicated by Bright Media.

If the Client is acting on behalf of a third
party, the Client warrants that it has the
authority and requisite power to enter into
this agreement on behalf of that third party.
If Bright Media’s performance of its
obligations under the Contract is prevented
or delayed by any act or omission of the
Client, its agents, subcontractors, consultants
or employees, Bright Media shall:

not be liable for any costs, charges or losses
sustained or incurred by the Client that arise
directly or indirectly from such prevention
or delay;

be entitled to publish an advert previously
published by Bright Media on behalf of the
Client in the event that the Client fails to
comply with clause 5.3;

be entitled to payment of the Fees despite
any such prevention or delay; and

be entitled to recover any additional costs,
charges or losses Bright Media sustains or
incurs that arise directly or indirectly from
such prevention or delay.

Service standards

If at any time, in Bright Media’s reasonable
opinion, the Customer Materials provided
for the purposes of the Services do not
comply with the requirements of this

(a)

(b)

7.2

7.3

7.4

7.5

7.6

(a)

agreement or are not of a suitably high
standard, Bright Media may notify the Client
and the Client shall resubmit the Customer
Materials. If the revised Customer Materials,
in the reasonable opinion of Bright Media,
still do not comply with the requirements of
this agreement and/or are otherwise not of a
suitably high standard, Bright Media shall
notify the Client that either:

Bright Media terminates the Contract, in
which case Bright Media shall be entitled to
charge any Fees and Third-Party Fees
incurred in respect of the Services or
Deliverables supplied prior to the date of
termination; or

Bright Media will publish an advert
previously published by Bright Media on
behalf of the Client and Bright Media will be
entitled to charge the Fees and Third-Party
Fees agreed in the Order.

Fees

In consideration for the provision of the
Services, the Client shall pay the Fees to
Bright Media. For the avoidance of doubt
any Fees agreed for the Services shall not
determine or influence the fees chargeable by
Bright Media for other or future services.
Allamounts payable by the Client exclude
amounts in respect of value added tax (VAT),
which the Client shall additionally be liable
to pay to Bright Media at the prevailing rate
(if applicable), subject to receipt of a valid
VAT invoice.

The Client shall reimburse Bright Media for
all Third-Party Fees that have been incurred
by Bright Media and approved by the Client
in advance.

Bright Media shall submit invoices for the
Fees plus VAT if applicable and Third-Party
Fees to the Client when the relevant issue of
the magazine goes to press.

The Client shall pay each invoice due and
submitted to it by Bright Media within 30
days of receipt, unless longer terms are
agreed in writing.

If the Client fails to make any payment due
to Bright Media under the Contract by the
due date for payment, then:

the Client shall pay interest on the overdue
sum from the due date until payment of the
overdue sum, whether before or after
judgment. Interest under this clause will
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accrue each day at 4% a year above the Bank
of England’s base rate from time to time, but
at 4% a year for any period when that base
rate is below 0%;

(b) Bright Media shall be entitled to withdraw
any discount on the Fees previously offered
by Bright Media; and

(c) Bright Media may suspend all Services until
payment has been made in full.

7.7 Allamounts due under the Contract from

the Client to Bright Media shall be paid by in
full without any set-off, counterclaim,
deduction or withholding (other than any
deduction or withholding of tax as required
by law).
8. Compliance of Customer Materials with
the law
8.1 The Client warrants that all Customer
Materials shall in all material respects as
delivered by the Client and in their use
within the Services, shall:
(a) comply with all applicable laws and any
other applicable laws, regulations, regulatory
policies, guidelines or codes in each case
from time to time in force, including all such
guidelines and codes issued by statutory,
regulatory and industry bodies;
not infringe the Intellectual Property Rights
or proprietary rights of any third party; and
not be defamatory, libellous, obscene or
otherwise offensive.
The Client shall indemnify Bright Media
against all liabilities, costs, expenses,
damages and losses (including but not
limited to any direct, indirect or
consequential losses, loss of profit, loss of
reputation and all interest, penalties and
legal costs (calculated on a full indemnity
basis) and all other reasonable professional
costs and expenses) suffered or incurred by
Bright Media (Losses) arising out of or in
connection with any third-party claims or
any action, adjudication or decision taken
against Bright Media by any regulatory body,
in each case directly or indirectly arising (in
whole or in part) out of any breach by the
Client of clause 8.1, or any other act or

(b)
(c)

8.2

omission of the Client.

If either Bright Media or the Client become
aware that there is risk that part or all of the
Customer Materials are not in compliance
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with clause 8.1, each shall promptly notify
the other, and, without prejudice to any
other right or remedy of Bright Media,
Bright Media shall be entitled to make any
modifications which may be necessary to
remedy that defect in the Customer
Materials. Any modifications shall be at the
Client’s cost unless the problem was due to
Bright Medias act or omission.

9.  Ownership of Intellectual Property Rights

9.1

(@)

It is the intention of the parties that:

Bright Media and its licensors shall retain
ownership of all Intellectual Property Rights
in the Deliverables; and

the Client shall retain ownership of all
Intellectual Property Rights in the Customer
Materials.

The Client grants Bright Media a fully
paid-up, perpetual, worldwide,

(b)

9.2

RN
MEDIA

9.3

10.

10.

10..

1

[N}

11.

11.

(a)

(b)
(c)

11.

11.

11.

1

[N

w

kS

12.

12.

12.

1

[N

non-exclusive, royalty-free, non-transferable
licence to copy and modify the Customer
Materials for the purposes of providing the
Services to the Client in accordance with the
Contract and for the purposes of
reproducing and publishing the Deliverables
in any country and at any time.

The Client shall procure that its personnel,
subcontractors and its subcontractors’
personnel and all artists, photographers,
actors, models and other third parties used
by the Client in connection with any
Customer Materials provided to Bright
Media for the provision of the Services
provide all necessary consents, releases, and
approvals to use their work or images in the
Services.

Trade Mark licence

The Client grants Bright Media a
non-exclusive, non-transferable, royalty-free
licence, and permit its subcontractors to use,
the Client’s trade marks in the creation and
publication of the Deliverables and
performance of the Services.

Bright Media acknowledges that it will not
gain any right, title or interest in the Client’s
trade marks or associated goodwill, which
shall vest automatically in the Client and
Bright Media shall not make any use of them
except in accordance with the terms of this
agreement.

Limitation of liability

Nothing in this agreement shall limit or
exclude Bright Medias liability for:

death or personal injury caused by its
negligence;

fraud or fraudulent misrepresentation; or
any other liability which cannot be limited or
excluded by applicable law.

Subject to clause 11.1, Bright Media shall not
have any liability to the Client, whether in
contract, tort (including negligence), breach
of statutory duty, or otherwise, for any loss of
profit, or for any indirect or consequential
loss arising under or in connection with this
agreement.

Subject to clause 11.1, Bright Media shall
under no circumstance be liable for and the
Client shall indemnify Bright Media for any
losses, costs, damages, charges, fees,
penalties, levies incurred by Bright Media as
a result of performance of the Services,
including publication of any of the Customer
Materials or any error or defect within the
Customer Materials.

Subject to clause 11.1 and clause 11.2, Bright
Medias total liability to the Client, whether
in contract, tort (including negligence),
breach of statutory duty, or otherwise,
arising under or in connection with this
agreement shall be limited to the Fees
payable for the Services.

Termination

Bright Media may cancel all or part of the
Services and/or terminate this agreement
without cause, by giving written notice of
immediate cancellation and/or termination
to the Client at any time and for any reason.
Without affecting any other right or remedy
available to it, either party may terminate
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(a)

(b)

()

13.1
(a)

(b)

()

13.

[N

13.3

14.

15.

this agreement with immediate effect by
giving written notice to the other party if:
the other party commits a material breach of
any term of this agreement which breach is
irremediable or (if such breach is
remediable) fails to remedy that breach
within a period of 14 days after being
notified in writing to do so;

an order is made or a resolution is passed for
the winding up of the other party, or an
order is made for the appointment of an 16.
administrator to manage the affairs, business

and property of the other party, or such an
administrator is appointed, or a receiver is
appointed of any of the other party’s assets or
undertaking, or circumstances arise which

entitle a court or a creditor to appoint a

receiver or manager or which entitle a court

to make a winding-up order, or the other

party takes or suffers any similar or

17.
17.1

analogous action in consequence of debt, or
an arrangement or composition is made by
the other party with its creditors or an
application to a court for protection from its
creditors is made by the other party; or

the other party suspends or ceases, or
threatens to suspend or cease, carrying on all
or a substantial part of its business.
Consequences of termination

On expiry or termination of this agreement:
Bright Media shall immediately cease all
further performance of the Services;

Bright Media shall be entitled to invoice the
Client for all outstanding incurred Fees and
Third-Party Fees in respect of any part of the
Services that have been performed, which
shall be payable by the Client in accordance
with the provisions of clause 7; and

the Client shall be entitled to request that
Bright Media returns all copies of Customer
Materials in its possession at the Client’s cost.
If the Client does not request for the

17.

)

18.

19.

Customer Materials to be returned more
than 12 months after expiry or termination
of this agreement Bright Media shall be
entitled to destroy or delete the Customer
Materials without consulting the Client.
Termination or expiry of this agreement
shall not affect any rights, remedies,
obligations or liabilities of the parties that
have accrued up to the date of termination or
expiry, including the right to claim damages
in respect of any breach of the agreement
which existed at or before the date of

20.

21.
termination or expiry.

On termination or expiry of this agreement,
any provision of the Contract that expressly
or by implication is intended to come into or
continue in force on or after termination or
expiry of the Contract shall remain in full
force and effect; and. 22.
Force majeure

Neither party shall be in breach of this

agreement nor liable for delay in performing,

or failure to perform, any of its obligations

under this agreement if such delay or failure

result from events, circumstances or causes
beyond its reasonable control.

Severance

If any provision or part-provision of this

agreement is or becomes invalid, illegal or
unenforceable, it shall be deemed modified
to the minimum extent necessary to make it
valid, legal and enforceable. If such
modification is not possible, the relevant
provision or part-provision shall be deemed
deleted. Any modification to or deletion of a
provision or part-provision under this clause
shall not affect the validity and enforceability
of the rest of this agreement.

Waiver

No failure or delay by a party to exercise any
right or remedy provided under this
agreement or by law shall constitute a waiver
of that or any other right or remedy, nor shall
it prevent or restrict the further exercise of
that or any other right or remedy. No single
or partial exercise of such right or remedy
shall prevent or restrict the further exercise
of that or any other right or remedy.

Entire agreement

This agreement constitutes the entire
agreement between the parties and
supersedes and extinguishes all previous
agreements, promises, assurances,
warranties, representations and
understandings between them, whether
written or oral, relating to its subject matter.
Each party acknowledges that in entering
into this agreement it does not rely on, and
shall have no remedies in respect of, any
statement, representation, assurance or
warranty (whether made innocently or
negligently) that is not set out in this
agreement.

Variation

No variation of this agreement shall be
effective unless it is in writing and signed by
the parties (or their authorised
representatives).

No partnership or agency

Nothing in this agreement is intended to, or
shall be deemed to, establish any partnership
or joint venture between any of the parties,
constitute any party the agent of another
party, or authorise any party to make or
enter into any commitments for or on behalf
of any other party.

Third-party rights

A person who is not a party to this
agreement shall not have any rights under
the Contracts (Rights of Third Parties) Act
1999 to enforce any term of this agreement.
Governing law

This agreement and any dispute or claim
arising out of or in connection with it or its
subject matter or formation (including
non-contractual disputes or claims) shall be
governed by and construed in accordance
with the law of England and Wales.
Jurisdiction

Each party irrevocably agrees that the courts
of England and Wales shall have exclusive
jurisdiction to settle any dispute or claim
arising out of or in connection with this
agreement or its subject matter or formation
(including non-contractual disputes or
claims).



